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ByKATHLEENE.MOORE
Staffwriter
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Each year, the Boston Bar-
tending School of America
teaches thousands of people to
mix drinks, detour the drunks
and juggle a delicate mixture of
human emotions that regularly
find themselves on a bar stool.

Increasingly, those classes
are filling up with women.

Owner William F. Green said
a number of things are prompt-
ingthe trend.
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"We get a lot of mothers, di-
vorced moms and single moth-
ers," said Green, who oversees
13 schools in Massachusetts,
Connecticut, Rhode Island, New
Hampshire and Missouri.

"It's a night out, where they
don't have to drink, they don't
have to get stuck with a date,
and they're not spending any
money. They even go home with
some money in their pockets."

That fairly well describes Ele-
na B. Almonte's motivation for
tending bar at two Springfield
bars, Caffeine's and Art -E-
Pasta. The 27-year-old single
mom said her three night shifts
bring in enough cash to support.
her and her son, Chance, 4.

"It's better money than wait-
ressing," said the college-educa-
ted Westfield native. "And it
means I have all my days with
him (Chance), so we can do edu-
cational things together."

Almonte said she is successful
because she can relate to her
customers. A broad spectrum of
people queue up at the bar on a
nightly basis, she said, and she
has developed a repartee that
conforms to their individual in-
terests.

"I've been married, divorced,
lived all over the country, been
in college, played on sports .

teams, and know sports, so I
have a lot of things I can talk
about," she said.

A former restaurant owner,
Green said he believes women
have more success behind a bar,
a frequent gathering ground for
men, while men often triumph
as waiters.

"A man woUld much rather sit
and talk to a female than a
male," he said.

Talk is all they do.
All of the female bartenders

interviewed for this story said
they would steer clear of dating
a customer. It's an easy way to
destroy the chemistry a good
bartender develops among the
clientele. It's also a surefire way
to lose tips.
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Bartender Elena B. Almonte at work behind the bar at
Art -E-Pasta in Springfield.

and it's better than shutting
them off or kicking them out,"
she said.

Green said that a good bar-
tender can earn as much as $200
in tips, plus base pay on each
shift. The base pay doesn't count
for much, though. It's the un-
taxed income that makes it so
lucrative. The government taxes
bartenders based on the as-
sumption that they are getting
about 8percent in tips, he said.
In reality, the average server
will get tips in the neighborhood
of 15to 20percent of the total
bill.

"Inthe south, you'll find it's a
full-time profession, where in
the northeast, it's still part-
time," he said. "Alot of them are
students, trying to make their
way through school."

Not everyone.
Ask any of the regulars at

Springfield's Spaghetti Freddy's
who their favorite bartender is,
and the name Beverly J. Walsh
will inevitably come up.

"Allit takes is one and, all of a
sudden, the rest of them would
be saying, 'Oh, I heard you went
out with him: "said Almonte.
"Myguests know that I'm more
than a pretty face, and I want to
keep their respect."

That doesn't mean they dOil't
try, said Bathsheba F.Ratzkoff,
a part-time bartender at Pack-
ards in Northampton.

"I can understand why they
would find it easier to approach
the woman who's bringing them
a drink. It's a lot easier than ap-
proaching that woman over
there that you don't know," said
Ratzkoff, 31."Butno, I don't
date customers."

Like Almonte, Ratzkoff de-
pends heavily on a quick wit and
strong intuition to maintain or-
der at the livelyneighborhood
bar. She has never been physi-
cally threatened by an out-of-
control customer.

"Thebest weapon to use on a
disorderly customer is shame,"
she said. "Make the whole bar
laugh in the nicesfpossible way
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" The best weapon 10 use on a disorderly custOmer

is shame. Make the whole bar laugh in the nicest

possible way and it's better than shutting them oR or

kicking them out. "

Bathsheba F.Raakoff, bartender

A full-time bartender for
more than two decades, Walsh
stumbled across her career
when she was in her early 20s,
cocktail waitressing at a club in
Florida.

At the time, there weren't a lot
offemwe bartenders, but Walsh
wasn't easily dissuaded. She
watched bartenders doing their
work for months, memorizing
the drink recipes and watching
their style. Then she applied for
ajob.

"Itold them 1was an experi-
enced bartender, which was a
lie, but 1knew an awful lot, and
if 1hadn't been able to do it, I'd
have been out ofthere, " she
said. "Now 1have thousands of
drinks in my head."

Twenty-three years of tend-
ing bar have taught Walsh a lot
about the subtleties of human
behavior. Some people respond
well to a high-spirited charter.
Others are only satisfied if a
fresh beer is placed on the bar
when they enter the room.

"Isee what each person wants
and 1try to fulfillthose needs,"
she said. Ratzkoff said that bar-
tenders need to be more social
than waitresses, a diffe:r;ence
that suits her fine.

''When you are waitressing,
you are approaching the cus-
tomer's space, interrupting their
conversations maybe. . .but
with bartending, there you are,
and they are approaching you to
get something."

It's no coincidence that Ratz-
koff sees bartending in such an-
alytical terms. She holds a

degree in anthropology and po-
litical theory. For the past two
years, has worked full time as a
video producer for the Media
Education Foundation.

She thinks she'll keep her
bartending gig, though.

"Nowthat I've got this job as a
video producer, my family is OK
with the bartending. . .but if1
was to be a full-timebartender, 1
don't think it would be the end
of the world. It's just like any
physical labor. There's dignity
in it."
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